EXISTING CONDITIONS

DID YOU

KNOW

?

Overview
Our team used a combination of resources ranging
from American Community Surveys and the US
Census Bureau to specific State & Federal level web
tools to conduct an in-depth analysis of economic,
social and demographic data for Gahanna. In order
to better understand our findings, we benchmarked
our information with a combination of Central Ohio
communities, other US Markets, including Columbus,
Delaware, Dublin, Grove City, Hilliard, New Albany,
Reynoldsburg, Worthington and Westerville. In order
to understand the regional influence, certain data
points were also benchmarked against Fulton County
Georgia and Marion County, Indiana and a comparable
City in Plainfield, Indiana. Lastly, we used American
Community Survey Data to evaluate certain business
characteristics of Gahanna compared to nearby Ohio
communities with a population of over 10,000. It is
worth noting that available data was not consistent
from community to community, so each benchmark set
differed depending on the category of analysis.
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The number of Gahanna households
whose income falls in the following
wage brackets has increased

$10k - $15k
$15k - $24k
$100k - $149k
Gahanna’s average household income
has remained constant between

$50k-$75k

Gahanna Jefferson High
School ranks above the
state average in % of
students enrolling in
non-traditional 4 year
universities, at

30%
24%
of Gahanna’s
Total Payroll is
from Education &
Healthcare

Gahanna’s Highest Concentrated Industries are…

1.
2.
3.
4.

HEALTHCARE
FOOD SERVICES & ACCOMMODATION
RETAIL TRADE
EDUCATIONAL SERVICES

In evaluating 70 Ohio municipalities with
populations between 20,000 – 50,000, Gahanna
ranked

12th
16th
26th

in # of businesses per 100 people
lowest unemployment
in number of businesses

The nearest workforce support
structure is roughly 7.7 miles
from the City of Gahanna
Gahanna workforce support structures
within a 20-mile radius include:

1
4

Large College Campus

4

Adult Basic and Literacy
Education (ABLE) facilities

4

Ohio Technical Centers

Community Colleges

# of Regional Workforce
Structures by Industry

Agriculture / Sustainability
Creative Design
Education
Health & Medical
Hospitality / Services
Industrial
Information Technology
Law Safety
Management / Business

Gahanna has a higher
concentration of
construction jobs compared
to the Columbus Region by

29%
Gahanna has
experienced a

9
11
8
28
21
10
22
13
8

46%

INCREASE

in general service
occupations…

40%
higher than the
industry average.
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Chapter Framework

Existing Policies and Programs
• Annexation Policies:

• Existing Policies and Programs
• Industry Competitive Advantage
• Existing Market Conditions
Industrial

Residential

Lodging & Conference

Office

»» The Columbus-Gahanna Water Agreement limits
the City’s ability to annex additional land. A
reactive approach to potential annexation has been
historically used.
• Organizational Structure:
»» The City’s one stop shop operation that includes
economic development, planning, zoning and
building inspection creates a more streamlined
and integrated development experience.
»» The Gahanna CIC has taken a greater role
in economic development over the past 5
years. This role has included marketing, real
estate development, business assistance and
administration of GahannaNet.
• Incentive Programs:
»» Historically Tax Abatements have been provided
to all properties within the Office, Commerce and
Technology District and to a more limited extent
the Olde Gahanna Area. The incentive term and
rate have been negotiated on a case by case basis.
»» Office and Industrial Rebates have been provided
with more frequency in the past 5 years in order
to incent businesses within non-tax abated
properties.
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»» Tax Increment Financing Districts have been
created for a majority of the areas where new
and/or redevelopment projects have a higher
probability of occurring.

within the specific industry and/or occupation. A value
of 1 or above indicates that the community has a higher
concentration of employees within a particular industry
and/or occupation as compared to the national average.

»» GahannaNet Broadband Incentives have been
targeted towards multi-tenant commercial
buildings along the municipal fiber network
footprint.

The Employment Growth Percentage (EGP) identifies
the recent trends of an industry and/or occupation within
a community. Identifying EGP allows a community to
focus their strategies to take advantage of broader industry
and/or occupation trends in the marketplace. Specifically,
it is easier to attract new jobs within a growing industry
and/or occupation due to the growth momentum that
currently exists within the market. However, declining
industries and/or occupations can be a suitable target of a
community’s business retention efforts in order to limit the
impact of that market trend.

• Infrastructure Policies:
»» Historically the City has leveraged state and
regional funds to offset a portion of the cost for
significant infrastructure projects.
»» The City has recently created and updates
annually a detailed Capital Improvement Plan that
prioritizes all infrastructure projects within the
City.

Industry Competitive Advantage
Two indicators were thoroughly analyzed by this plan:
Location Quotients and Employment Growth Rates.
These indicators are identified within two separate
categories: Industries and Occupations. The (cite source)
provides Industry Super Sectors that include a variety of
industries within each category. The (cite source) provides
Occupation Classifications that include a variety of
occupations within each category.

Regional LQ and EGP indicators allows for a community
to recognize the employment concentration and growth
trends within a larger geographical footprint. This is an
important indicator because businesses are not limited
to the geographical boundaries of one community. The
operations and location decisions of businesses are largely
based upon regional assets, which can be leveraged by
individual communities despite their specific levels of
employment concentration and growth trends.

The Location Quotient (LQ) identifies the level of
employment concentration within a community. The
LQ for a community represents an area of competitive
advantage because the labor, real estate and other industry
assets are already in place to support additional businesses

Existing Conditions
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Location Quotients - Industry

Professional & Business Services Sector

Gahanna experienced a growth rate of 16.4% and has a industryconcentration 20% higher than the national average in the Professional &
Business Services industry sector from 2011 to 2013. Within the Columbus
Region, only Hilliard (30.2%) and Dublin (23.5%) experienced a higher
growth rate in this sector.
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Finance & Insurance Sector

Gahanna's highest concentrated industry sector is finance and
insurance, at 50% higher than the national average. While this is
the highest concentrated sector, Gahanna experienced an aggressive
decrease in Finance & Insurance employment (-15.7%). While
national trends have illustrated some volatility in the banking
industry, only Upper Arlington (-22.3%) experienced a more
aggressive decrease in this sector.

Education & Healthcare Sector

Gahanna's strongest position in any industry sector is within
Education and Healthcare. Gahanna experienced a growth rate
of 18.9% and has a industry-concentration 41% higher than the
national average in the Education & Healthcare industry sector
from 2011 to 2013. Within the Columbus Region, only Grove City
(37%) experienced a higher growth rate in this sector and only
Upper Arlington (83%) have a higher industry concentration in this
sector. With the increased dependence on Educational facilities in
workforce development initiatives and strong national projections in
healthcare job growth projected out to 2022, this creates additional
opportunities for Gahanna.

Manufacturing Sector

Gahanna experienced a growth rate of 44.7% in the Manufacturing
industry sector from 2011 to 2013, trailing only Grove City (63.4%) from our
comparable analysis. While the industry concentration of Manufacturing in
Gahanna is below the National average, it falls consistent with the Regional
concentration.

Existing Conditions
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Location Quotients - Occupational

Management, Business, Science and Arts
Occupations

Gahanna experienced an aggressive decline in the management, business,
science and arts occupations from 2011 to 2013 (-6.1%). While Gahanna still has
a strong concentration relative to the National and Regional averages, This is far
below our comparable cities.
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Sales & Office Occupations

Gahanna experienced a steep decline in sales and office
occupations (-14.8%) that outpaces both the National and Regional
averages. While Gahanna still has a strong concentration
relative to the National and Regional averages, This is far below
our comparable cities. While this is consistent with Gahanna's
employment decline in the Finance & Insurance sector, it is rather
inconsistent with the Professional & Business services sector.

Service Occupations

Gahanna strongest occupational category falls within service
occupations (46%) which far exceeds both the National and Regional
averages. From a median wage perspective, it is important that
Gahanna is cognizant of what appears to be an influx of service jobs,
replacing management, sales and office occupations.

Production, Transportation and Material Moving
Occupations
Gahanna exceeds the Regional and National averages in Production,
Transportation and Material moving occupations (29.5%) that far exceeds
National and Regional averages is consistent with its growth in the
Manufacturing Industry sector.

Existing Conditions
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Location Quotients - Regional and Local Industry
CONSTRUCTION

MANUFACTURING

WHOLESALE
TRADE

RETAIL TRADE

LQ

GROWTH

LQ

GROWTH

LQ

GROWTH

FULTON COUNTY, GA

0.68

-24.7%

0.57

1.6%

0.63

-16.8%

0.83

MARION COUNTY, IN

1.09

-1.2%

1.03

-3.0%

0.70

-5.3%

FRANKLIN COUNTY

0.82

2.8%

0.72

4.2%

0.72

PLAINFIELD, IN

0.80

-21.6%

1.16

-0.2%

COLUMBUS

0.82

7.6%

0.69

DELAWARE

0.93

60.7%

DUBLIN

0.39

GAHANNA

FINANCE &
INSURANCE

LQ

GROWTH

LQ

GROWTH

-2.6%

1.09

10.8%

1.26

-4.6%

1.03

6.6%

1.16

11.2%

0.96

-9.2%

13.1%

1.02

0.3%

0.90

0.7%

1.48

-1.2%

0.63

-31.0%

0.98

22.7%

1.53

-31.1%

0.93

2.2%

1.1%

0.70

21.5%

1.06

2.5%

0.90

2.5%

1.48

2.5%

1.01

-22.3%

0.72

14.2%

0.98

-7.2%

0.63

6.9%

1.08

-5.3%

-5.9%

1.10

23.6%

1.07

-14.0%

0.57

-22.3%

0.46

-21.6%

1.90

-12.2%

0.56

-37.1%

0.72

44.7%

0.63

-12.6%

0.94

-1.8%

0.83

6.1%

1.50

-15.7%

GROVE CITY

0.93

13.4%

1.00

63.4%

1.22

107.2%

1.20

49.0%

0.94

-33.4%

1.10

-12.6%

HILLIARD

0.70

22.9%

0.76

-0.6%

0.59

1.7%

0.90

3.5%

0.90

16.3%

1.69

-11.7%

REYNOLDSBURG

0.68

-22.6%

0.61

-7.3%

0.83

71.7%

1.27

11.3%

0.92

8.4%

1.63

-3.0%

UPPER ARLINGTON

0.62

14.9%

0.55

9.8%

0.68

24.2%

0.68

17.0%

0.53

51.0%

1.57

-22.3%

WESTERVILLE

0.62

-5.0%

0.84

42.0%

0.39

-54.2%

1.02

9.5%

0.66

9.9%

1.91

-5.6%

US

1.00

1.0%

1.00

4.42%

1.00

4.76%

1.00

4.96%

1.00

4.20%

1.00

2.91%
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LQ GROWTH

TRANSPORTATION &
WAREHOUSING

Location Quotients - Regional and Local Industry (cont.)
PROFESSIONAL
SERVICES

EDUCATION &
HEALTHCARE

ARTS & REC

OTHER

PUBLIC ADMIN

LQ

GROWTH

LQ

GROWTH

LQ

GROWTH

LQ

GROWTH

LQ

GROWTH

FULTON COUNTY, GA

1.78

8.8%

1.11

12.9%

0.88

9.2%

1.20

5.7%

0.74

0.5%

MARION COUNTY, IN

1.06

1.5%

1.24

4.8%

0.83

-4.9%

1.20

-5.8%

0.91

5.4%

FRANKLIN COUNTY

1.09

3.7%

1.35

3.7%

0.79

13.1%

1.14

-4.1%

0.97

-5.3%

PLAINFIELD, IN

1.05

85.5%

1.26

8.1%

0.69

72.6%

1.55

69.6%

1.11

-20.8%

COLUMBUS

1.05

-0.1%

1.35

1.6%

0.84

12.0%

1.12

-10.6%

0.95

-5.7%

DELAWARE

1.03

15.0%

1.43

8.0%

0.72

39.4%

0.71

-53.5%

1.26

19.4%

DUBLIN

1.69

23.5%

1.26

13.7%

0.51

-8.0%

0.87

-2.5%

0.76

6.4%

GAHANNA

1.20

16.4%

1.41

18.9%

0.84

59.7%

1.20

11.0%

0.97

-16.4%

GROVE CITY

0.65

-25.6%

1.44

37.0%

0.47

-28.8%

0.82

-32.0%

1.34

-14.1%

HILLIARD

1.13

30.2%

1.31

0.2%

0.72

69.5%

1.44

80.9%

0.84

-20.0%

REYNOLDSBURG

0.94

17.5%

1.16

2.5%

0.83

87.9%

0.98

-13.3%

1.61

4.4%

UPPER ARLINGTON

1.54

-7.9%

1.83

18.2%

0.45

9.9%

1.25

-4.2%

0.84

12.4%

WESTERVILLE

1.05

5.0%

1.41

15.6%

0.68

5.6%

1.44

66.6%

0.70

-32.7%

US

1.00

10.6%

1.00

8.3%

1.00

9.1%

1.00

-4.6%

1.00

8.3%
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Industries & Sectors
Often times business classifications are used in plans
interchangeably without real concrete definition. The term
used with the most frequency in economic development,
“targeted industries” often does not even refer to a
specific industry, but rather a sector or in some cases,
an occupational category. While often times there is
some deviation between US Census, Standard Industrial
Classification System (SIC) and North American Industry
Classification System (NAICS), for purposes of this plan,
we thought it would be important to illustrate a clear
definition of what we are analyzing.
An “industry” describes the kind of business conducted
by a person’s employing organization. For instance,
Dairy Product Manufacturing, or Oil and Gas extraction
are both industries. All industries are classified within
roughly 20 categories known as “sectors.” Dairy Product
Manufacturing falls within the “Manufacturing” sector
and Oil and Gas extraction falls within the “Agriculture,
Forestry, Fishing, Hunting and Mining” sector. The
number of industry classifications within this sector tend
to vary by number of goods or services within the sector.
For instance, Manufacturing has always been one of the
larger sectors because of the extreme variance of consumer
products, product parts produced. Sectors such as
Construction have a fairly direct service, and may not need
as many classifications within its sector.

2) Construction
The term construction includes new work, additions,
alterations, reconstruction, installations, and repairs.
Construction activities are generally administered or
managed from a relatively fixed place of business, but
the actual construction work is performed at one or more
different sites

The most commonly evaluated industries are:

3) Manufacturing

1) Agriculture, Forestry, Fishing, Hunting and Mining

The manufacturing division includes establishments
engaged in the mechanical or chemical transformation
of materials or substances into new products. These
establishments are usually described as plants, factories,

The classification of agricultural production covers
establishments (e.g., farms, ranches, dairies, greenhouses,
nurseries, orchards, hatcheries) primarily engaged in the
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production of crops, plants, vines, or trees (excluding
forestry operations); and the keeping, grazing, or feeding
of livestock for the sale of livestock or livestock products
(including serums), for livestock increase, or for value
increase. Livestock as used here includes cattle, sheep,
goats, hogs, and poultry. The classification of agricultural
services includes establishments primarily engaged
in supplying soil preparation services, crop services,
landscape and horticultural services, veterinary and other
animal services, and farm labor and management services.
The classification of forestry covers establishments
primarily engaged in the operation of timber tracts, tree
farms, or forest nurseries;. The classification of fishing and
hunting and trapping covers establishments primarily
engaged in commercial fishing (including shellfish and
marine products); in operating fish hatcheries and fish and
game preserves; and in commercial hunting and trapping.
The term mining is used in the broad sense to include the
extraction of minerals occurring naturally: solids, such as
coal and ores; liquids, such as crude petroleum; and gases
such as natural gas.
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or mills and characteristically use power driven machines
and materials handling equipment. Establishments
engaged in assembling component parts of manufactured
products are also considered manufacturing if the
new product is neither a structure nor other fixed
improvement. Also included is the blending of materials,
such as lubricating oils, plastics resins, or liquors.
4) Wholesale Trade
This division includes establishments or places of business
primarily engaged in selling merchandise to retailers; to
industrial, commercial, institutional, farm, construction
contractors, or professional business users; or to other
wholesalers; or acting as agents or brokers in buying
merchandise for or selling merchandise to such persons
or companies. The chief functions of establishments
included in Wholesale Trade are selling goods to trading
establishments, or to industrial, commercial, institutional,
farm, construction contractors, or professional business
users; and bringing buyer and seller together
5) Retail Trade
This division includes establishments engaged in selling
merchandise for personal or household consumption and
rendering services incidental to the sale of the goods. In
general, retail establishments are classified by kind of
business according to the principal lines of commodities
sold (groceries, hardware, etc.), or the usual trade
designation (drug store, cigar store, etc.).
6) Transportation, Warehousing and Utilities

electricity, gas, steam, water or sanitary services, and all
establishments of the United States Postal Service
7) Information
This division includes establishments engaged in the
following processes: (a) producing and distributing
information and cultural products, (b) providing the
means to transmit or distribute these products as well as
data or communications, and (c) processing data.
The main components of this sector are the publishing
industries, including software publishing, and both
traditional publishing and publishing exclusively on
the Internet; the motion picture and sound recording
industries; the broadcasting industries, including
traditional broadcasting and those broadcasting
exclusively over the Internet; the telecommunications
industries; the industries known as Internet service
providers and web search portals, data processing
industries, and the information services industries.
8) Finance and Insurance, Real Estate, and Rental and
Leasing
This division includes establishments operating primarily
in the fields of finance, insurance, and real estate. Finance
includes depository institutions, non-depository credit
institutions, holding (but not predominantly operating)
companies, other investment companies, brokers and
dealers in securities and commodity contracts, and
security and commodity exchanges

This division includes establishments providing, to the
general public or to other business enterprises, passenger
and freight transportation, communications services, or

Existing Conditions
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9) Professional, Scientific, and Management, and
Administrative, and Waste Management Services
This division includes establishments primarily engaged
in providing a wide variety of services for individuals,
business and government establishments, and other
organizations.; establishments providing personal,
business, repair, legal, engineering, and other professional
services;.
10) Educational Services, and Health Care and Social
Assistance Educational Services
This division includes establishments providing academic
or technical instruction. Also included are establishments
providing educational services such as libraries, student
exchange programs, and curriculum development.
Health Care includes establishments primarily engaged
in furnishing medical, surgical, and other health services
to persons. Social Assistance includes establishments
providing social services and rehabilitation services
to those persons with social or personal problems
requiring special services and to the handicapped and the
disadvantaged.
11) Arts, Entertainment, and Recreation, and
Accommodation and Food Services
This major group includes commercial and noncommercial
establishments engaged in furnishing lodging, or lodging
and meals, and camping space and camping facilities,
amusement or entertainment services

12) Public Administration
This division is limited to regular government functions
such as legislative, judicial, administrative, and regulatory
activities. Other government organizations such as public
schools, public hospitals, and bus lines are classified
by industry according to the activity in which they are
engaged.

Occupations
Occupations, on the other-hand, describe the kind of work
the individual performs on the job. Some occupation
groups are related closely to certain industries. Operators
of transportation equipment, farm operators and workers,
and healthcare providers account for major portions of
their respective industries of transportation, agriculture,
and health care. However, the industry categories
include people in other occupations. For example, people
employed in agriculture may include truck drivers and
accountants; people employed in the transportation
industry include mechanics, freight handlers, and payroll
staff; and people employed in the health care industry
include janitors, security guards, and support staff.
The five occupation categories are as follows:
1) Management, Business, Science, and Arts Occupations
– includes all management roles including business &
financial managers, computer, science and engineering,
education, legal, community service, arts and media,
healthcare practitioners and technicians.
a. US Median Average Wage range - $36,049 (Health
technologists) - $73,553 (Legal)
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2) Production, Transportation, and Material Moving
Occupations – includes production & operational
employees, and all operational employees related to
transportation including drivers
a. US Median Average Wage range - $21,976 (Material
moving) - $ 32,546 (Transportation)
3) Sales and Office Occupations – includes sales, general
office and administrative support functions
a. US Median Average Wage range - $26,547 (Sales) $29,171 (Office Support)
4) Service Occupations: includes healthcare support,
firefighters and law enforcement, food preparation
& servers, building, grounds cleaning and general
maintenance, personal care and personal service
a. US Median Average Wage range - $13,229 (Food
preparation) - $54, 830 (Law enforcement)
5) Natural Resources, construction and maintenance
Occupations – includes farming, fishing, forestry,
construction and extraction and installation, maintenance
and repair occupations.
a. US Median Average Wage range - $18,438 (Farming,
fishing, forestry) - $40,793 (Installation, maintenance
and repair)

Existing Conditions
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Existing Market Conditions
Creating an economic development strategy is critical to
the future financial success of the community. A key part
in creating this strategy included an assessment of current
market conditions to gain an understanding of where we
are today. It is important to understand the current market
conditions in order to realize the possibilities of the future.
The following chapter outlines the key findings from the
market assessment which informed the recommendations
contained in the overall plan strategy. The key findings
outlining the current market conditions are summarized
by the following sectors:
•
•
•
•

Industrial
Office
Lodging and Conference Space
Residential

EMA

vs

CMA

The Effective Market Area (EMA)

The EMA is the smallest area expected to contain the
greatest concentration (60% to 70%) of support for the
proposed project. EMA boundaries have been determined
based on interviews with area real estate, planning, and
housing professionals, analysis of area mobility patterns,
and past surveys conducted within prior market studies.
EMAs may differ based on the type of development.
For example the Office EMA will not be the same as the
Retail or Residential EMA. The EMA specific to each
use in this report will be defined in the introduction
portion of each component. A 100% database provides
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substantial advantages over looking at only a selected
comparable. A 100% database allows consideration of the
proposed project in the context of the whole area market,
establishing a relationship to other area properties.
Further, it allows an identification of potential product and
pricing niches not previously considered, as well as the
potential for identifying replacement support.

The Competitive Market Area (CMA)

The CMA is defined by the existing facility configurations
relative to a potential site or market, location of
population, density of support components, and
highway patterns. The Competitive Market Area is
used when customers are likely to originate from well
outside a conventional Effective Market Area. For
example, demand calculations for lodging or industrial
uses apply a Competitive Market Area methodology.
This methodology has significant advantages in that it
considers existing natural and manmade boundaries and
socioeconomic conditions. It also enables market share
calculations and estimates. This is especially useful in the
lodging evaluation since the origin of lodging customers
is generated from a national or international basis. The
Competitive Market Area enables the evaluation of the
competitive market and identifies over support versus
supply along with potential voids in the market.

Industrial
• A total of 16,159,600 square feet of industrial space
in 210 buildings/parks was surveyed in the Gahanna
CMA. Our field survey includes stand-alone
buildings, multi-tenant buildings, and business/
warehouse parks with multiple buildings.
• The overall vacancy rate in the CMA is 7.1%,
including 155,000 s.f. of space that is under
construction. When excluding the space under
construction, the overall vacancy rate in the CMA is
6.4%. This is considered a low vacancy rate.

excellent potential for new industrial development.
• The median adjusted rent for all vacant warehouse
and industrial space is $6.98 per square foot.
• That of the 16.2 million s.f. of space in the Gahanna
CMA, only 4.4 million is actually in the City of
Gahanna. The space outside of the City can be an
important resource in recruiting new business to
within the City.

• Warehouse space represents 59.1% of all space
surveyed in the CMA. Flex/warehouse and industrial
space represent 20.1% and 20.8% of the total space.
• The warehouse and flex/warehouse space have
vacancy rates slightly above the overall average of
8.5% and 9.9% respectively. Industrial space has an
extremely low vacancy rate of only 0.6%.
• The median lease rate for flex/warehouse space of
$7.10 per s.f. is slightly higher than the median lease
rate for warehouse space of $6.90.
• Between 1990 and 2005, over 3.8 million s.f. of space
in 91 facilities was added to the market. This equates
to nearly 240,000 s.f. of new space per year and nearly
a quarter (23.7%) of space in the CMA.
• Since 2005, only 471,093 s.f. of industrial space has
been added to the market.
• The lack of new facilities as well as the overall low
vacancy rate of 7.1% is an indication that there is
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Residential
• Rents in the Site EMA have increased at an
established rate of 1.7% per year over the past 5 years
• Our studies indicate that, at the proposed rent range,
tenants are willing to incur rental increases of up to
$125 to $175 per month (depending on the base rent)
for a rental alternative when it is perceived as a value
• There is a significant plateau of rents at $900 to
$1,000 for one-bedroom units and $1,200 to $1,300
for two-bedroom units. This becomes the step-up
support for Gahanna apartment development.
Gahanna is fortunate in that there has been continued
development over the past 15 to 20 years, which has
provided a continuum of rents capable of supporting
future upscale development
• A typical 160-unit development represents 9.7% of
the total step-up/step-down support base.
• Leasing industry standards for market-rate projects
typically require households to have net rent-toincome ratios of 25%. The net rents (includes water,
sewer, and trash pickup) at the site range from $925
to $2,250 per month. With the lowest net monthly
rent of $925 (a one-bedroom unit), the minimum
annual housing cost is $11,100. Applying the 25%
rent-to-income ratios requires a minimum annual
household income of $44,400
• The 2014 estimates of tenure indicate that 29.6% of
the EMA households were renters. However, the
reality is that this percentage varies depending on
the income levels of the households. For example, at
lower income levels, a higher ratio of renters is likely
compared to the higher income levels.
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• Considering the renter to total households’ ratio
established for households with higher incomes,
the estimated renter households within the Site
EMA that are income-appropriate for the proposed
subject project (above $44,400) is estimated at 3,814
households in 2014.
• The Site EMA contains approximately 3,246
units with monthly net rents of $925 or higher.
These higher rent units represent a 85.1% market
penetration rate of the 3,814 income-appropriate
renter households, a very good ratio. It also indicates
that a considerable number of renters in the EMA are
over qualified for their apartment, a trend consistent
with most markets.
• Among market-rate projects, 45.7% are 100.0%
occupied, accounting for 28.8% of the total units. No
properties had occupancies below 90%. Only 8.6% of
all projects had occupancies below 95%.
• Vacancies are relatively low in the market area, and
the market appears limited by supply rather than
demand.
• The Site EMA apartment base contains a wellbalanced distribution of one-, two-, and threebedroom units, with 31.2%, 62.2%, and 5.8%,
respectively.
• It is significant that 31.0% of the market-rate units
surveyed were constructed and opened before 1990.
These older developments contain a combined total
of 2,144 units with a 1.2% vacancy rate. Vacancies
among these older units are very low with relatively
high rents.

Lodging & Conference

Following is the distribution of CMA hotels by class compared with the typical
distribution for a suburban airport location:
Figure 2.1: Distribution of Hotel Rooms by Class

• There are 22 lodging facilities in the CMA with most
being in the Upper Midscale and Upscale categories.
Three of the hotels are located in the Easton Town
Center. While these are not in the immediate airport/
Gahanna area, Easton does function as a submarket.
• There is a significant void in Economy Class facilities
in the CMA. In most well balanced markets this
category accounts for 20% of all rooms but only
accounts for 10.7% in the Gahanna CMA.
• Midscale facilities usually account for 26% of rooms
but only 7.1% in the Gahanna CMA.
• There is a high ratio of Upscale facilities in the CMA;
however, given the relatively high occupancies in
those categories, the market is limited by supply
rather than demand. There are also additional deficits
in the CMA based on the distribution by class. These
deficits are in the Economy, Midscale and Luxury
Classes. Figure 2.2 illustrates the estimated “room
void” based on 68% occupancy by class of facility and
the lack of facilities in the Economy, Midscale and
Luxury Classes.
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There is a high ratio of Upscale and Upper Upscale facilities in the CMA; however,
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209
824
615
given the relatively high occupancies in those categories, the market is limited by supply
ECONOMY
314
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320
rather than demand. There are also additional deficits in the CMA based on the
TOTAL
2,940
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1,156
distribution by class. These deficits are in the Economy, Midscale and Luxury Classes.
Following is the estimated “room void” based on 68% occupancy by class of facility and
theWhile
lack of
facilities
in the
Economy,
Midscale
LuxuryinClasses.
there
appears
to be
a significant
deficitand
of rooms
the CMA, it is unrealistic to
assume that the room demand in the economy classification can be completely
satisfied. As noted previously, typically many of these facilities are independently owned
and offer rates that cannot be achieved with new construction. However, there are some
chains offering new product in this classification.

Existing Conditions

Increased airport activity, commercial growth and the proximity to interstate highways
and to Downtown Columbus have combined to create a steady growth in occupied
rooms in the CMA.
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Office
• Of the 2,504,614 square feet of office space surveyed,
1,033,259 square feet (41.3%) of office space is within
the city of Gahanna and 1,471,355 square feet (58.7%)
of space is outside of Gahanna. Overall, the office
space within the city of Gahanna has a vacancy rate
of 23.0%. However, nearly 40% of the vacant space in
Gahanna is within 3 developments. When excluding
these 3 developments, the overall vacancy rate of
office space in Gahanna is only 17.3%.
• A total of 2,504,614 square feet of multi-tenant office
space in 78 properties/office parks was surveyed in
the Gahanna EMA.
• The overall vacancy rate in the EMA is 20.2%
(excluding the space under construction). This is
considered a somewhat high vacancy rate but is
consistent with similar-sized office markets in the
Columbus area.
• It is of note that over half of the total vacant space
in the EMA is within 4 buildings. Three of these
buildings are at Easton and include 339,025 square
feet with 149,394 vacant square feet.
• The median rent for available space is $16.20 per
square foot.
• Overall, there are 85 vacant individual offices or
suites within the EMA; the average size of the vacant
space in the EMA is 5,958 square feet per space.
• Within the city of Gahanna, there are 54 vacant office
spaces with 237,979 vacant square feet.
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• Class A space represents nearly half of all office space
in the EMA with 49.4% of the total space. Class B and
C space represents 50.6% of the total office space.
• There is only modest variation between the median
lease rates for Class A and B office space at $18.80 and
$17.00, respectively.
Figure 2.3: Distribution of Vacant Office Space by Adjusted Rent, Class, and Competitive Rating

Figure 2.4: Distribution of Office Space by Rent
• The “medical” component is the largest market share
accounting for 36.9%, overall. It should be noted that
the “education” component is represented in the
“other” category which accounts for 11.1% of space.
• The overall vacancy rate among the office space in the
market area of 20.2% is considered high. However,
from an economic development viewpoint, having
sufficient office space to accommodate firms new to
the area is important. At 20.2%, the market is capable
of attracting new office users without impacting the
existing office users or current lease rates.
• Between 2006 and 2009, a total of 559,178 square feet
of office space was added to the market. This new
space represents 22.3% of all office space in the EMA.
• There is a relatively high vacancy rate in the EMA
and potential tenants have a wide range of options.
Future rent concessions further compromise potential
absorption.

When excluding the medical space, the median rent for vacant Class B space is $15.85
per square foot.
Following is a distribution of existing tenants by type of business:

Figure 2.5: Distribution of Business Types by Occupied Space

• A stable occupancy rate for office space within
established markets is considered 85%. The current
occupancy rate in the Gahanna EMA is 79.8%.
• An average of 95,607 square feet of office space per
year has been added to the market over the past 15
years.
• If no new space is added to the market, the market
will achieve an 85% occupancy rate in approximately
1.8 to 2.2 years.

Clearly, the “medical” component is the largest market share accounting for 36.9%,
Existing Conditions
overall. It should be noted that the “education” component is represented in the “other”
category which accounts for 11.1% of space. In most suburban markets, however, the
“education” component represents 10% to 12% of all space
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